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What can we learn from China?

Luxembourg is a peculiar case for online shopping.

Only 7% of Luxembourg SME sell online however 93% of Luxembourg’s
population uses Internet.

How is E-commerce developing in Luxembourg?

What are the challenges and the opportunities for the logistics
companies and supply chain strategies?

E-Commerce and Logistics )



» The members of the different statutory groups are required to maintain confidentiality of
the debates unless a contrary decision has been requested and taken.

»  The Cluster for Logistics (C4L) subscribes to all principles of free competition and
adopts without exceptions all relevant anti-trust rules. Anti-trust rules are
understood to be any legal requirement or international regulations including but
not limited to exchange of information between commercial companies, which
could influence or limit independent commercial decisions and competition.

»  Any collection of personalized data for statistical purposes to compile statistical data will
be done with precise rules concerning the precise purpose, the duration of conservation
and the potential recipients of these data . Those rules have to be approved by
companies that participate before collection of the data. This data can only be put at
disposition of participants in an aggregated manner. Databases have to be produced and
maintained according to rules as provided by the legislator.

»  For every meeting a precise agenda has to be provided with the invitation and has to be
formally approved during every meeting. Meeting minutes and a list of participation will
be provided for approval to any members of any statutory group, working groups and/or
commissions within a reasonable timing. The meeting minutes will report in case of
occurrence, any dispute in relation with confidentiality and/or potential or evident
violation of anti-trust rules.
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Confidentiality and anti-trust rules )
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Projects and objectives 2016 o= Luxembourg
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¥y ADDING VALUE IS THE KEY

1. Competitiveness: Single Window for Logistics project

2. Sustainability: Lean and Green project and L+G community

3. Education work-out program & ldentify Teachers
Encourage employers with Lycée Techniques Esch-Lallange et
Bonnevoie for the first Diplomes de techniciens

4.Communication: Position the Luxembourg hub as preferred
location in Europe for Logistics through economic missions and PR

5. Promote Multi-mode: Build upon expansion in Bettembourg and
airport investments to strengthen multi-modal logistics

6. Networking:
CAL Logistics conferences, Tag der Logistik 21 April 2016 ) 4
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%‘z’bluster for Logistics
Welcome and Introduction .. == Luxembourg

ADDING VALUE IS THE KEY

President

Director general Chamber of
Commerce

Carlo Thelen
+352 42 3939 300
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What expectations do E-commerce

companies have from Logistics companies?

e-COM federation Luxembourg

President

Pierre Friob
Retail and eCOM Entrepreneur
Children furniture abitare

Vice-president

Jacques Lorang
CEO
Luxcaddy
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',%\’ Cluster for Logistics
. o - Luxembourg
Qualilog for logistics, BT o e s e e

how does it allow to grow in E-commerce in
Luxembourg

Guy Puetz

Head of Employer Services at
ADEM
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Keynote presentation: Crossborder E-

commerce: What can we learn from China?

Dimitry van Toorn

VAN TOORN AND ASSOCIATES
LIMITED, HONGKONG
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Advantages members i LUXembourg

ADDING VALUE IS THE KEY

Website www.C4L.LU

» Company logo is displayed

» Company is presented on the company members section on the website

» Events of the main supporting partners can be added on the agenda of the website

» Neutral distribution of compnay news via social media (Twitter, Linked In in preparation)
» Publish PR articles and employment offers on our web page

Knowledge and networking
» Gain knowledge of the whole logistics industry

» Regular national and international networking opportunities with industrial logistics actors and
service providers

» Information sharing (e.g. newsletters, website information, personal meetings) and neutral
consulting by C4L management

» German BVL logistics association ; Free participation for 2 y at with limited offering www.bvl.de

Collaboration - sustainability

»Support for LEAN and GREEN sustainable logistics program at favourite rates supported by MDD
»Participation in ad hoc program working groups to improve competitiveness

»Influence recommendations to administrations on policy, legal framework, education and marketing
»European representation with CCA, BVL and ELA

The Cluster for Logistics Luxembourg a.s.b.l. has been created in 2009 under the initiative of the Ministry of Economy
and Foreign Trade and the Luxembourg Chamber of Commerce.

A3

LE COUVERNEMENT
DU GRAND-DUCHF DE LUXEMBOLWRG
Ministére de I'Econocmie
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http://www.bvl.de/
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Information on activities T2 Cluster for Logistics

o= Luxembourg

° 0
* * e
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Past international Events

Collaboration at the Luxembourg hub for pharma
Temp.controlled Logistics Cool chain exhibition & conf.
Luxembourg, leading GDP certified Logistics Hub in
Europe, Frankfurt Jan 2016

Yu
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Information on activities

Past Events

Lean and Green Launch 2016 2nd edition
session 1-3

3 workshops and to finalize action plans
Dec. 16th, Jan. 21, Feb. 22,

Candidates finalize action plans and company visits
March 21-23, April 19/20 visits and audits

6 Participants : t0 be disclosed June 28th

Potential candidates:
Please contact us for the next edition in 2016 ) b
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See www.sw!.lu for updated roadmap for different stages of program

SWL Business Working Group
~J 4. iImplementation Plan — Stage 1 .ﬁ

LE GOUVERNEMENT
DU GRAND-DUCHE DE LUXEMBOURG

The goal of implementation stage 1 is to achieve early results. First deliverables are the permits
processes, an information portal and conveyance schedule for perishables+ (fresh, food&feed, animals).

! Jan ‘16 {Apr ‘16 Jul ‘16 Oct ‘16 Jan ‘17 {Apr ‘17
Permit Requests ASTA
rmm . Permit Requests ASV
(PFR+) i i ’
Permit Requests SecuAlim

Permit Requests Office de Licences

Information portal : Information Portal (PER+)

Conveyance Schedule (CS) [Rollout G5
| (Living 1ab Flower Express) | + ;
Improve usage of SPH Codes i | i

in AWBs (by Carrier)

Control processes

) , |
o | !
g : |
N Short term mitigating actions i
o : Organizational measures
: 11

Regular Business working groups


http://www.swl.lu/
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S Eu ro pe 2014 Key B2C E-commerce Data of Goods & Services at a Glance
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West €209.9 bn +13.3%
Central €106.6 bn +12.9%
South €47.3 bn +15.4%

East €24.6 bn +16.8%

::;;p; bn 13.6% / 2.5% eGDP

EU28 I I I € 17.1 trn GDP 2014
€£368.8 bn 13.4% l

Ml 2,475, 111 +

jobs directly or indirectly via E-commerce

online businesses

1] 4 billion+

number of parcels annually (f)

817 million R
people live in Europe €477 bl‘l
491 million* Turnover E-commerce
people use the Internet Goods & Services
274 million+
Peuple are e-shoppers
‘excluding people aged 0-14
an a7%
=  Average spending Services
per e-shopper
|.! 'Ej'lsnh
' 6.4%
Top 5 mature E-commerce Estimated share of
countries in turnover (billion) in total retail of goods
UK €127,200
German £€71,200
France ! €56,800 ’ n “457 million social media users”

Netherlands £€13,961
Switzerland €12,717

Executed by: .’ Emmmﬁwn muummrumm.mu!mlm '::cw-:l:l
Top emerging countries o © Ecommerce Foundation (October 2015) &
Russia €10,047 Powered by: S — Fad
. : IR et ommarce-surope. ey
Spain €16,900 . For roponts! infa ecommercefound atian org
olob et
Itﬂl‘f’ €13,278 ‘ P ' I ingensss Twittar: @Ecommarca_EL

Poland €6,541 ASENDIA I Frea downlasd #1: 15
L8 S LLLT LS WV, SO0 T ET0R R PO e, L TACES-Tur 28

Source E-commerce Europe



http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg

1 - Intérét de la position Géographique du Luxembourg

Manccr!\ester . '.\

A e§|aRenez@t nsalliance.
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Warszawa W =]

Netherlands

A Deutschland
Uk ngﬂzeﬁg Germany .
Belgsum< N Frankfurt K\\
 PRIAIXEMB G Ml Main 5 G hﬁepubllc
m C{E @@W Munchen 0‘ <

Slovenija~
qSlovema oZ
) U

o f”“'ﬁ\ /

3isca
Mor ;U Serbia /<
.CrnaGora, -~ b
’ Lodua
\*’!Akdorta o8 M°“‘°"°9’°{ s fia° bovnr
aKkegouuja Bulc
Bartelgna f e
Madrld Z |
Tyrrhenian Sea
Espana Valenma QeI - EANGG
Spaln A f\l\l“ll\ a n l Ad = - m




. %’ -.C.‘Iuster for Logistics
E-commerce in Luxembourg .. = Luembourg

\J ADDING VALUE IS THE KEY

* ECOMMERCE

S Lu Xe mbou rg 2014 Key E-commerce Facts at a Glance

0.6 million

people live in Luxembourg

0.4 million+ Forecast 2015
people use the Internet €0.6bn
oy Turnover E-commerce
0.3 million- Goods & Services
Ranking Western Europe people are e-shoppers
in turnover *excluding people aged 0-14
1 =§= United Kingdom
Europe €423.0bn +13.6% - i" St . ‘::Z ::"
‘V, L) n
EU 28 €368.8bn +13.4% 3 = Netherlands €14.0bn
Western Europe €209.9bn +13.3% 4 p Belgium R
Total B2C E-commerce 2014 of Goods & \ g 4 s | I treland €5.3bn
g €1,57 6 o Luxembourg €0.5bn
Average spending <
per e-shopper Position Luxembourg
in European eGDP ranking
I
E-commerce GDP B ﬁﬁ United Kingdom 5.74% o Estimated 50% of the total population is
1 12% 2 - Denmark 3.84% on social media
. 3 o Austria 3.56%
i Total GDP €47.5bn
21- Russia 1.34% m:‘muw e "?lteu:im
22 Lithuania 1.13% © Ecommerce Foundation (October 2015) ..' '..,
o scommercefouadation o *
kHD 23 . Luxembourg 1.12% B e A
i nfoecommerceeyrooe sy
o Luxembourg national @ 24 &, Cyprus 0.97%  Executedby: FOUNDATION  For reports: infof@ ecommercefoundation.org
Q e-commerce association e C O M | U 25* Hungary 0.90% Tetiar @K o5
o~ www.ecom.lu . — Free download at:
— i Py 17
g res-downloads e
o

Source E-commerce Europe



http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg

ANNUAL SPEND PER BUYER

enfer:
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Dimitry van Toorn ,* Clu isti

g £ Luxembourg
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ADDING VALUE IS THE KEY

@tv
Centre

‘Bricks-anbD-morTar retallineg 1s a marture BUSINEsSs 1IN
THe Us, WHerne Consumers Have Been SHOPPING 1IN
malLlLs FOr DecCadbes anb ConTinue TO DO 50,
allcmenTING THeIr PUNcHases WITH OCcasionac
FOrads on THe WweB. onune sHOPPING 1S a DessaerT 1IN
THE US, BUT IN CHING, IT IS THE main Course”

S0 M3, GroURF FOLNDEr SN0 OW3rTTan, AL RS



2 - Les délais + tarifs Transports depuis le Luxembourg

Les solutions Crossborder. Potentiel destinataires

w

Ioglstlcs

. com.fr

Next Day:
250 Mo potential
consighee



SUCCESS STORY

Ioglstlcs

. com.fr

E-commerce
Alibaba 1st retailer globally

476 milliards de dollars, c'est le CA réalisé par le chinois Alibaba en 2015. Ce
chiffre, qui a triplé en trois ans, le place tres loin devant celui que I'on a a tors
I'habitude d'appeler le N°1 mondial du e-commerce, Amazon qui a enregistré
pour sa part 107 MdS selon Statista.

Alibaba passe également devant Walmart qui a vendu pour 465,5 MdS de
marchandises dans le monde en 2015, toujours selon Statista, et devient donc
le premier retailer au monde.
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Roundtable:

Crossborder E-commerce: What can we learn
from China?

Malik Zeniti

Cluster for Logistics
Moderator

g Pierre Friob  Jacques Rz.aymond Stephane Hans Marcin

) entrepreneur  Lorang Gimenez Tomczak Kelderman Warzocha

% Abitare VP eCOM Logistics 22
President ECOMCEO Key account mgr eCOM Europe Manager Managing dir.

Luxembourg  Luxcaddy Weblogistics ~ DELIVER BPM/RT-Log  Coolomat PL
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Teous noe meubies sont cisponbies Sur les sies des
mamues G-contre. HaH, Xcoon, Farmob o1 Kare.




2,
.0’ 0_..

I.‘

L
'.’ .’0

"¢ Cluster for Logistics

Luxembourg

ADDING VALUE IS THE KEY

Participants round Table
Jacques Lorang Y198
CEO Luxcaddy
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nternet Superm

A | u ( product search e.g. sugar, butter ...

o, =8 | ¢ | K- 58

Login Delivery Help Language

product filter v

NEW PRODUCTS . NEW DELIVERY TIMES Cart(0) 0.00 €
SPECIAL OFFERS N In zone 3,4.5and 8 o [‘;‘] r:l
o i I\ | l lj | | = et
Partner Shops MADE IN LUXEMBOURG
'
Catering Service m ——
Butche MADE IN VEGETARIAN BUTCHER :
i LUXEMBOURG Vegetarian meat substitutes Your cart is adua"y
Organic Products empty.
: LUXCADDY SHOPPING BAG
Fruit and vegetables Refundable
Dairy products
CATERING SERVICE
Seafood Salad, sandwiches, prepared dishes
Bakery
Deep Frozen
Salty Groceries &
Sweet Groceries - >
Drinkshop Catering Service
Wine shop
-
Body care v i,
“ “ i

Care & Cleaning - pE3

\/ N
Stationery & Office equip. :
A oties Butchery Organic Products Fruit and vegetables Dairy products {
Pet food = =
Britannia Shop 2 k! = g

i~ o
gt Y - - Hu _ e ‘
Seafood Bakery

:g CH

Sweet Groceries Drinkshop

Deep Frozen . i ' , X
- Q all over the country )
- i o secure m

Wine shop Body care dell ent lU:\I‘:lEC;l;‘lG
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Raymond Gimenez
Weblogistics

omfRpaE e r

S b .
5 "-‘Clion
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> Actualités

Notre nouveau site, pour mieux vous informer

www.logistique-du-web.com la Logistique de I'E.Commerce au Luxembourg

Page d'accueil

Qui sommes-nous?
Notre service
Secteurs d'activité
Contact

Plan

Votre projet

Notre philosophie

Partenaires SOUS-TRAITER SA LOGISTIQUE POUR PLUS D EFFICACITE
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\‘VN 7 -Tendances du E-commerce en 2016

logistics

. com.fr

la logistique du E.commerce

# 1 Le client # 2 M-Commerce # 3 Les Ventes # 4 Les magasins
Passeras ses commandes & L’achat par Smartphone va Seront boostées sur des jours Verront leurs ventes boostées
travers divers appareils encore fortement progresser. speciaux grace a des en fonction de leur visites sur
électroniques. évenements promotionnels leurs sites internet

# 5 Le Marketing # 6 La Publicité # 7 Les services de

Ne sera plus orienté vers la Sera plus pertinente et moins i i

technologie mais vers les P ﬁltrusive. I|vra|§on e,Xp_reSS ou
besoins de l'utilisateur immediat

Deviennent des standards
La tracabilité est ultra précise



Participants round Table f'%’ E‘l‘jsieél‘:%%‘g‘aﬁrcs
HanS Kelderman .....'.‘:N ADDI;G VALUE IS THEa‘S:;IYg
BPM RTLOG

BORDER LESS
FIRSTMILE / LASTMILE
SOLUTIONS
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'~ ‘4" Cluster for Logistics
Part|(_:|pants round Table LUxembourg
Marcin Warzocha
CEO Coolomat

ADDING VALUE IS THE KEY

cooLo'\j

m WHY COOLOMAT CATIONS  PARTNERS  PRESS  CONTACTLUS

The bridge
to boost online
grocery sal

WHAT IS COOLOMAT?

Ceolomat is an automated Click & Callect sclution, with an alectronically managed systemn of lockars. It
iz adapted for food storage, as will as regulsr parcels. C

up grocenias or other purchases mada over the imamat. ¥

clomat gives customers the possibility to pick

th cur praduct customerns will navar have to
wasta time in lines or wait for tha couner at homa!

From the structural point of view the Coclomat is a modular container, which contans from 14 to N

boxes. Each set of 7 boxes can be regulated from -20 to + 10 C. The system is centraily managed and
retailars can communicata with it over cur APL

WHERE AND HOW

Cecdlomats ars locatad on the wa

yy home from your job, st miscallanacus locations bast situsted for
your pickup. Cur taam of eperts is and wil be constantly loaking for the best and mast suitable
Iozatiors for the Coolomat natwerk of devices. Just pick up your ordar with the password or scan the
QR code we send you per SME and emai

WHY

htis simple... maka all your waskly grocenias purchases onling and enjoy the comfart of pcang them
up at your chosen Coclomat location. The naw ara of oning grocanes purchasa = . Why stand n
long fines and wasta time on purchasing grocanes in 3 reguar store if you can do it onlin d pick

making an onling ordar 3t our partners’ wab storss.

your order up at 3 Coolomst? Save your time for more important things.




E-com event DELIVER Sept 2016 Luxbg.

¢ Création du 1¢ événement européen dédie a la logistique du e-commerce,
DELIVER, 7/8 septembre 2016 au Luxembourg

¢ Rencontres high level entre les leaders européens du secteur

¢ Grace au niveau d’expertise €levé des participants et aux outils digitaux (appli
mobile), création d’'une réflexion collaborative lors de ‘workshop studios’
(interopérabilité, environnement, futurs usages, packaging...)

¢ Diffusion livre blanc sur les bonnes pratiques et les réflexions des e-commercgants

- W

2 S T (!

"~ N 29
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While end-to-end shipments of products to consumers in China can be
lengthy (still), there are a growing range of options to make the process
quicker and more reliable — drop-shipping, transshipment, and etc.

enter::

$E CHINA©
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With the special support of ﬁ’ ﬁaS{%F%B%Bﬂ@s
our EFFECTIVE members oy AW’&M%éwgztwg

NATIONAL AGENCY C l C
CHAMBRE be FOR INNOVATION AND RESEARCH
COMMERCE LUXINNOVATION §EE e I
LUXEMBOURG commerce tio

transport | uxemnbour
services

@
“ l" I“ LUXEMBOURG @
INSTITUTE
e OF SCIENCE g e
UNIVERSITE DU AND TECHNOLOGY CLUSTER
LUXEMBOURG A ARITIME

Luxembourgeois

DB
CFLm cortSux DBl SCHENKER N

aTi
TRANSALLIANCE (5) “SW A‘va B coLpBECK

PANALPINA )

continents

(o}
i
o
N
ey
(g\]
i
S
(o))
o




u S
J )
)_- .0‘..-
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For more information:
www.clusterforlogistics.lu President

Contact us at : info@c4l.lu

Director general
Carlo Thelen

Manager +352 42 39 39 300
Malik Zeniti

+352 42 39 39 849

Communications Assistant
Ronny Wolff
+352 42 39 39 848
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http://www.clusterforlogistics.lu/
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