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Cluster event  
Cross-border  E-commerce  
19. April 2016 



 

What can we learn from China? 
 

Luxembourg is a peculiar case for online shopping.  

Only 7% of Luxembourg SME sell online however 93% of Luxembourg’s 
population uses Internet. 

 

How is E-commerce developing in Luxembourg?  

What are the challenges and the opportunities for the logistics 
companies and supply chain strategies? 
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» The members of the different statutory groups are required to maintain confidentiality of 
the debates unless a contrary decision has been requested and taken. 
 

» The Cluster for Logistics (C4L) subscribes to all principles of free competition and 
adopts without exceptions all relevant anti-trust rules. Anti-trust rules are 
understood to be any legal requirement or international regulations including but 
not limited to exchange of information between commercial companies, which 
could influence or limit independent commercial decisions and competition.  
 

» Any collection of personalized data for statistical purposes to compile statistical data will 
be done with precise rules concerning the precise purpose, the duration of conservation 
and the potential recipients of these data . Those rules have to be approved by 
companies that participate before collection of the data. This data can only be put at 
disposition of participants in an aggregated manner. Databases have to be produced and 
maintained according to rules as provided by the legislator.   
 

» For every meeting a precise agenda has to be provided with the invitation and has to be 
formally  approved during every meeting. Meeting minutes and a list of participation will 
be provided for approval to any members of any statutory group, working groups and/or  
commissions within a reasonable timing. The meeting minutes  will report in case of 
occurrence, any dispute in relation with confidentiality and/or potential or evident 
violation of anti-trust rules. 
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Projects and objectives 2016 
 
1. Competitiveness:  Single Window for Logistics project  

 

2. Sustainability: Lean and Green project and L+G community 
 

3. Education work-out program & Identify Teachers  
Encourage employers with Lycée Techniques Esch-Lallange et 
Bonnevoie for the first Diplômes de techniciens 
 
4.Communication: Position the Luxembourg hub as preferred 
location in Europe for Logistics through economic missions and PR 
 
5. Promote Multi-mode: Build upon expansion in Bettembourg and 
airport investments to strengthen multi-modal logistics 
 
6. Networking:  
C4L Logistics conferences, Tag der Logistik 21 April 2016 
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President 
 
Director general Chamber of 
Commerce  
 
Carlo Thelen 
+352 42 39 39 300 
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e-COM federation Luxembourg 
President     Vice-president 
 

Pierre Friob  
Retail and eCOM Entrepreneur  
Children furniture abitare 
 
  
 

Jacques Lorang 
CEO  
Luxcaddy 
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Guy Puetz  
 
Head of Employer Services at  
ADEM  
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Dimitry van Toorn 
 
VAN TOORN AND ASSOCIATES 
LIMITED, HONGKONG 



 
 
Website    www.C4L.LU 
 
» Company logo is displayed  
» Company is presented on the company members section on the website 
» Events of the main supporting partners can be added on the agenda of the website  
» Neutral distribution of compnay news via social media (Twitter, Linked In in preparation)  
» Publish PR articles and employment offers on our web page 

 
Knowledge and networking 
» Gain knowledge of the whole logistics industry 
» Regular national and international networking opportunities with industrial logistics actors and 
service providers 
» Information sharing (e.g. newsletters, website information, personal meetings) and neutral 
consulting by C4L management 
» German BVL logistics association ; Free participation for 2 y at with limited offering www.bvl.de 
 
Collaboration - sustainability 
»Support for LEAN and GREEN sustainable logistics program at favourite rates supported by MDDI 
»Participation in ad hoc program working groups to improve competitiveness 
»Influence recommendations to administrations  on policy, legal framework, education and marketing 
»European representation with CCA, BVL and ELA 
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 The Cluster for Logistics Luxembourg a.s.b.l. has been created in 2009 under the initiative of the Ministry of Economy 
and Foreign Trade and the Luxembourg Chamber of Commerce. 

http://www.bvl.de/
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Past  international Events 

Collaboration at the Luxembourg hub for pharma 
Temp.controlled Logistics Cool chain exhibition & conf. 
Luxembourg, leading GDP certified Logistics Hub in 
Europe, Frankfurt Jan 2016  
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Past Events Bremen 4&5 February 

Airbus 
 
Daimler  
(largest  
Production  
Worldwide) 
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Past  Events 

Lean and Green Launch 2016 2nd edition  
session 1-3 
 
3 workshops and to finalize action plans 

Dec. 16th, Jan. 21, Feb. 22,  
 

Candidates finalize action plans and company visits  
March 21-23, April 19/20 visits and audits 
 

6 Participants : to be disclosed June 28th 
 
 

 

Potential candidates:  

Please contact us for the next edition in 2016 
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Regular Business working groups  

See www.swl.lu for updated roadmap for different stages of program 

http://www.swl.lu/
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Source E-commerce Europe 

http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg


LUXEMBOU

RG 

1 - Intérêt de la position Géographique du Luxembourg   
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Source E-commerce Europe 

http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg
http://www.ecommerce-europe.eu/luxembourg


USA china EU 

$1,580 $1,328 $997 

USA CHINA EU 

Source: Ecommerce Market (2015) 

ANNUAL SPEND PER BUYER 
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Dimitry van Toorn 



2 - Les délais + tarifs Transports depuis le Luxembourg 

 Les solutions Crossborder. Potentiel destinataires 



E-commerce   
Alibaba 1st retailer globally 
 
 
476 milliards de dollars, c'est le CA réalisé par le chinois Alibaba en 2015. Ce 
chiffre, qui a triplé en trois ans, le place très loin devant celui que l'on a à tors 
l'habitude d'appeler le N°1 mondial du e-commerce, Amazon qui a enregistré 
pour sa part 107 Md$ selon Statista.  
 
Alibaba passe également devant Walmart qui a vendu pour 465,5 Md$ de 
marchandises dans le monde en 2015, toujours selon Statista, et devient donc 
le premier retailer au monde.  

SUCCESS STORY  



Marcin 
Warzocha 
 
Managing dir. 
Coolomat PL 
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Stephane  
Tomczak 
 
eCOM Europe 
DELIVER 

Raymond  
Gimenez 
 
Key account mgr  
Weblogistics 

Jacques 
Lorang 
VP eCOM 
CEO  
Luxcaddy 

Pierre Friob 
entrepreneur 
Abitare 
President ECOM  
Luxembourg 

Hans  
Kelderman  
Logistics  
Manager  
BPM/RT-Log 

Malik Zeniti 
 
Cluster for Logistics 
Moderator 
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Participants round Table  

Pierre Friob 

Abitare  
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Participants round Table  

Jacques Lorang 

CEO Luxcaddy  
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Participants round Table  

Raymond Gimenez 

Weblogistics 



7 -Tendances du E-commerce en 2016  

# 1 Le client  
Passeras ses commandes à 

travers divers appareils 

électroniques. 

 

# 2 M-Commerce  
L’achat par Smartphone va 

encore fortement  progresser. 

 

++ € 

# 3 Les Ventes  
Seront boostées sur des jours 

spéciaux grâce à des 

évènements promotionnels 

 

# 4 Les magasins 
Verront leurs ventes boostées 

en fonction de leur visites sur 

leurs sites internet 

 

# 5 Le Marketing 
Ne sera plus orienté vers la 

technologie mais vers les 

besoins de l’utilisateur 

 

# 6 La Publicité  
Sera plus pertinente et moins 

intrusive. 

# 7 Les services  de 

livraison express ou 

immédiat 
Deviennent des standards 

La traçabilité est ultra précise 
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Participants round Table  

Hans Kelderman 

BPM RTLOG 
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Participants round Table  

Marcin Warzocha 

CEO Coolomat 
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 Création du 1e événement européen dédié à la logistique du e-commerce, 

DELIVER, 7/8 septembre 2016 au Luxembourg 

 Rencontres high level entre les leaders européens du secteur 

 Grâce au niveau d’expertise élevé des participants et aux outils digitaux (appli 

mobile), création d’une réflexion collaborative lors de ‘workshop studios’ 

(interopérabilité,  environnement, futurs usages, packaging…) 

 Diffusion livre blanc sur les bonnes pratiques et les réflexions des e-commerçants  

E-com event DELIVER Sept 2016 Luxbg. 



While end-to-end shipments of products to consumers in China can be 
lengthy (still), there are a growing range of options to make the process 

quicker and more reliable – drop-shipping, transshipment, and etc. 

MATURING INTERNATIONAL LOGISTICS 
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With the special support of 

our EFFECTIVE members 
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For more information:  

www.clusterforlogistics.lu 

Contact us at : info@c4l.lu 

 

Manager 

Malik Zeniti 

+352 42 39 39 849 

 
 

 

Communications Assistant 

Ronny Wolff 

+352 42 39 39 848 

President 
 
Director general  
Carlo Thelen 
+352 42 39 39 300 

http://www.clusterforlogistics.lu/
mailto:info@c4l.lu

